
DAFTAR PUSTAKA 

Aji, P. M., Nadhila, V., & Sanny, L. (2020).  Pengaruh Trust in a Brand Terhadap Loyality 

Pelanggan: Evidence from Indonesia’s ready-to- drink tea industry. International 

Journal of Data and Network Science, 4(2), 91–104. 

https://doi.org/10.5267/j.ijdns.2020.3.002 

Alfeel, E. (2019). The Effect Of brand Image and Brand Trus on Consumer Purchase 

Intention: Consumer Survey in Saudi Arabia. Journal of Marketing and Consumer 

Research, 56, 13–22. https://doi.org/10.7176/jmcr/56-03 

APJII. (2020). Laporan Survei Internet APJII 2019 – 2020. Asosiasi Penyelenggara Jasa 

Internet Indonesia, 2020, 1–146. Retrieved from https://apjii.or.id/survei 

Arief, G. M., & Millianyani, H. (2015). Pengaruh Citra merek dan Kepercayaan merek 

terhadap minat beli konsumen sugar tribe. E-Proceeding of Management. 

Bilgin, Y. (2018). The Effect of Brand Image On Brand Awareness, Brand Image and Brand 

Loyalty. Business and Management Studies : An International Journal, 6(1), 128–

148. 

Farjam, S., & Hongyi, X. (2015). Reviewing the Concept of Brand Equity and Evaluating 

Consumer-Based Brand Equity (CBBE) Models. The International Journal of 

Management Science and Business Administration, 1(8), 14–29. 

https://doi.org/10.18775/ijmsba.1849-5664-5419.2014.18.1002 

Fatimah, S. (2014). Pengaruh Kesadaran Merek, Persepsi Merek, Asosiasi Merek, dan 

Loyalitas Merek Terhadap Keputusan Pembelian Pelembab Wardah pada Konsumen 

AL Yasini Mart Wonorejo. Sketsa Bisnis, 1(2), 52– 70. 

Gabriel, J., & Kolapo, S. (2015). Online Marketing and Consumer Purchase Behaviour: a 

Study of Nigerian Firms. British Journal of Marketing Studies, 3(7), 1–14. 

Goyette, I., Ricard, L., & Bergeron, J.L. (2005). Does Brand Trust Matter to Brand Equity*. 

23, 5–23. 

Herawati, H. (2020). Analisis Pengaruh Citra Merek dan Kepercayaan Merek Terhadap 

Minat Beli Ulang. Journal of Management Pemasaran, 53(9), 1689–1699. Retrieved 

from https://journal.ubpkarawang.ac.id/index.php/Manajemen/article/view/1191 

Indika, D. R., & Jovita, C. (2017). Citra Merek dan Kepercayaan Merek Sebagai Sarana 

Promosi Untuk Meningkatkan Minat Beli. Jurnal Bisnis Terapan, 1(01), 25–32. 

https://doi.org/10.24123/jbt.v1i01.296 

Katadata. (2020). Jumlah Pengguna Internet di Indonesia Capai 196,7 Juta. 

Katadata.Co.Id, (November), 2020. Retrieved from 

https://databoks.katadata.co.id/datapublish/2020/11/11/jumlah-pengguna- internet-di-

indonesia-capai-1967-juta 

Kotler & Armstrong. (2012). Philip Kotler Gary Armstrong, Prinsif-prinsif Pemasaran edisi 

12 jilid 1. intro ( PDFDrive.com ).pdf (pp. 1–27). pp. 1–27. 

Laksamana, P. (2018). Impact of Social Media Marketing on Purchase Intention and Brand 

Loyalty : Evidence from Indonesia ’ s Banking Industry. 8(1), 13– 18. 



Lasmy, & Saroso, H. (2018). Usage of Social Media Marketing and Service Quality Towards 

Customer Purchase Intention of PT. Sari Coffee Indonesia. The Journal of Social 

Sciences Research, (SPI 2), 619–629. https://doi.org/10.32861/jssr.spi2.619.629 

Liburanlampung. (2019). 25 Daftar Kedai Kopi yang Nikmat di Bandar Lampung. 29 Maret 

2019, p. 1. Retrieved from https://liburanlampung.blogspot.com/2019/03/kedai-kopi-

di-bandar- lampung.html 

Maoyan. (2014). Consumer Purchase Intention Research Based on Social Media Marketing. 

International Journal of Business and Social Science, 5(1), 92–97. 

Mersey, R. D., Malthouse, E. C., & Calder, B. J. (2010). Engagement with online media. 

Journal of Media Business Studies, 7(2), 39–56. 

https://doi.org/10.1080/16522354.2010.11073506 

Muzaqqi, A. dkk. (2016). Pengaruh Kesadaran Merek, Kesan kualitas, Asosiasi Merek dan 

Loyalitas Merek Terhadap Ekuitas Merek. Jurnal Administrasi Bisnis (JAB), 31(1), 

26–34. 

Nareswari, S. P., Yulianti, F., & Zamrudi, Z. (2019). Pengaruh Citra Merek Terhadap Minat 

Beli Konsumen ( Studi Kasus pada Akun Instagram Argadia Melati Toko Kerajinan 

Sulam Airguci di Banjarmasin ). 

Prasetyo, W. (2020). 2020 Kedai Kopi Diprediksi Tumbuh 15%. 21 Februari 2020, p. 1. 

Retrieved from https://www.beritasatu.com/ekonomi/601687/2020-kedai-kopi-

diprediksi- tumbuh-15 

Rehman, F., Nawaz, T., Khan, A., & Hyder, S. (2014). How Advertising Affects the Buying 

Behavior of Consumers in Rural Areas : A Case of Pakistan. 5(July), 405–412. 

Sastika, W., & Fajriani, A. (2016). Pengaruh Kepuasan Pelanggan, Harga, dan Kepercayaan 

Merek Terhadap Minat Beli Ulang Produk Bear Band (Studi Kasus Pada Pengguna 

Instagram Di Bandung Tahun 2016). Prosiding SNaPP2016 Sosial, Ekonomi, Dan 

Humaniora, 6(1), 124–133. 

Semuel, H., & Setiawan, K. Y. (2018). Consumen Trust In a Brand and The Link Brand 

Loyalty . Manajemen Pemasaran, 12(1), 47–52. 

https://doi.org/10.9744/pemasaran.12.1.47 

Vukasovič, T. (2013). Journal of Media and Communication Studies Building successful 

brand by using social networking media. Journal of Media and Communication 

Studies, 5(6), 56–63. https://doi.org/10.5897/JMCS2013. 

Yayli, A., & Bayram, M. (2018). e-wom : The Effects Of Online Consumer Reviews On 

Purchasing Decision Of Electronic Goods. International Marketing Trends 

Conference, (January 2010). Retrieved from http: // arch ves.market ng-trends-

congress.com/2010/HTML/pages/Internet.htm. 

 

 

http://www.beritasatu.com/ekonomi/601687/2020-kedai-kopi-diprediksi-
http://www.beritasatu.com/ekonomi/601687/2020-kedai-kopi-diprediksi-

