
 

 

CHAPTER ONE 

INTRODUCTION 

1.1Background of the Study 

 

Persuading audience to act or think in the desired manner is what advertisers do. 

Bormann (1991: 209) argues that, “Persuasion is an effort to change someone’s 

convince, getting friends, influence somebody, and sells idea or product”. It is 

clear that persuasion refers to the attempts of affecting people by means to ask 

them follow what the persuader’s said without coercion. 

 

Generally, persuasion efforts mostly have big influences in the world of politics 

and marketing. Rapp in Adegoju (2008:3) clearly defines that the persuasion is 

accomplished by character when the speech is delivered in such a way as to render 

the speaker worthy of credence and eventually the success of the persuasive 

efforts depend on the emotional dispositions of the audience. Then, Hogan in 

Abbas (2008:15) argues that persuasion is to provide induction of belief and 

values into someone self by means of influencing their thoughts and measuring 

through positive strategy. It means that persuasion processes are able to affect 

people’s thought, belief, perspectives, desire, and relationship. Verily, those 

influences are also utilized by advertisers to have connection to the customers in 

promoting their services or products. 

 

In order to get in touch with the consumer, the advertisers must apply the 

techniques of persuasion. The techniques of persuasion in the advertisement are 
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applied to persuade consumers through their beliefs, thoughts, perspectives, and 

desire, so that the consumer will give simultaneous attention and interest to the 

products or service, hence it ends to the strong desire to use or purchase the 

service or the product that has been advertised.  

 

Commonly, the advertisement is a persuasive form which is presented attractively. 

Most of products or services which are promoted in advertisement become 

familiar and impressive in the society. People will be stimulated with the 

persuasive ways which are applied by the advertiser through the various forms of 

well-known media. It is because the advertisement is presented currently through 

some methods or types which effectively take people’s attention because of its 

performance. 

 

A’yun (2008:10) clearly defines that there are two types of advertising, both are 

the advertisements released with no mass media through publishing on the direct 

marketing and relation and the advertisement released through mass media. 

According to Fokam (2012:16), “Marketers use many different media to get their 

messages across: television, radio, newspapers, magazines, billboards, bus 

shelters, buses, phone booths, sales letters, plastics and the internet”. Those 

quotations distinctly denote that advertisements have the looseness and coverage 

to be widespread marketing through various mass media based on the advertisers’ 

need. Therefore, the crucial purposes of the looseness, effectiveness and widely 

spread coverage of marketing are when a company wants to expand its brand and 
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increase the number of its consumers. Therefore, the relevance between 

advertising and marketing are appertaining each other in order to gain the loyal 

customers for the offered products or services. 

 

By considering the advertisers’ need on those aspects of marketing purposes, the 

mass media has become very popular as an effective and significant way to be in 

touch with public. 

 

Fokam (2012:17) denotes that “Electronic advertising includes radio advertising, 

television advertising, internet advertising and mobile advertising”. It means that 

television can be used by advertisers to present electronic advertising. 

 

One of favorite products and service in society which is presented in television is 

communication services.This research will deal with persuasive technique which 

is used in television’s advertisements, especially for Samsung Galaxy television 

advertisement. Therefore, the writer is interested in analyzing Samsung Galaxy 

television advertisements deeply on their techniques of persuasion. This research 

uses Gorys Keraf’s techniques of persuasion as the main theory of this research. 

 

The researcher chooses Samsung because its products such as Samsung Galaxy 

Smartphones and Tablets dominate the market in Indonesia, especially by 

promoting their new products on television. They are manufactured by Samsung 

Electronics Co., Ltd., a South Korean multinational electronics company. It is 
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headquartered in Suwon, South Korea. It has become the world's largest 

information technology company by revenues since 2009. It has assembly plants 

and sales networks in 80 countries and employs around 370,000 people. Samsung 

became the world's largest cellphone maker in 2012. This market leading is 

continued till the first quarter in 2015 and it has specific plan of reaching $400 

billion in revenue and becoming one of the world’s top five brands by 2020. 

Thereby, it reveals that Samsung’s domination in the world market is supported 

by the strong and powerful marketing system and the good products offered by 

Samsung to all users overall the world. 

 

Specifically, the writer will analyze Samsung Galaxy products in television 

advertisements by applying Keraf’s techniques of persuasion theory, such as 

rationalization, identification, suggestion, conformity, compensation, 

displacement, projection. Here, Keraf’s theory will be applied in the writing texts 

of the Samsung Galaxy TV Advertisements. 

 

1.2Research Question 

What are the techniques of persuasion applied in the written texts of 

Samsung Galaxy TV Advertisements? 

1.3Research Objective 

To analyze and describe the techniques of persuasion applied in the 

written texts of Samsung Galaxy Television Advertisements. 

1.4  Uses of the Study 
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1.4.1 Theoretical Use 

Theoretically, this study focuses on discourse analysis of persuasion techniques in 

Samsung Galaxy TV Advertisement. Theoretically, the aim of the study is to 

enrich the knowledge in linguistic field especially in discourse analysis, 

particularly on how the person persuades others through language and how 

discourse analysis used in the television advertisement. 

1.4.2 Practical Use 

In the practical use, the writer expects this study can give a portrayal for the 

linguistic researchers and social media reviewer to investigate certain linguistic 

features of some advertisements, especially for the ones who engage in English 

field and those who are interested in discourse analysis. It may also become a 

model of persuasion analysis for discourse studies learners. The result of this 

study hopefully gives advantage for advertiser who will create an advertisement in 

order to be better in their works. 

 

1.5Scope of the Study 

The writer limits the research on the techniques of persuasion applied in the 

written texts of Samsung Galaxy television advertisement videos of Samsung 

Galaxy Smartphones which are available on video sharing site youtube.com. They 

are Samsung Galaxy S8 and Samsung Galaxy S8 Plus. 


