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CHAPTER ONE 

INTRODUCTION 

 

1.1 Background of Research 

Humor is defined as anything that makes people laugh or amuse, or the capacity 

to recognize what is funny about a situation or person (Gardner, 2008: 9). In 

simple explanation, humor is known as anything that invites laugh. Also, Vuorela 

in Onyancha (2015: 1) stated that humor comes in many forms, can be in narrative 

jokes, nonsensical joke, irony and sarcasm and it is generally reflected on the 

behavior of the participants with smiling and laughter. Moreover, there are many 

examples of humor can be seen from various TV shows starts from stand-up 

comedy, humor speech, verbal humor in cartoon until comedy that commonly 

exist on TV series (such as The Simpsons, Family Guy, How I met Your Mother 

and many others).  

Furthermore, humor has been studied from different disciplinary viewpoints 

including philosophy, psychology, sociology, literature, rhetoric, linguistics and 

others (Dynel, 2009: 1285). Thus, with the development of humor study, the 

linguistic perspective is becoming the mainstream of thoughts because it is more 

applicable and more systematic. Moreover, Raskin in Anggraini (2014: 4) also 

stated that humor itself is categorized as violation of principles of communication 

suggested by pragmatic principles, both textually and interpersonally. In other 

word, to understand the pattern of communication in the humor, the study of 

pragmatic is needed. 
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As the matter of fact, the writer noticed that there are so many objects of research 

that are contained with humor. In that case, the writer in this research is interested 

to analyze humor that are used in one of the famous TV series and the best 

Situational Comedy (Sit-com) in America entitled The Big Bang Theory. The Big 

Bang Theory is an American situation comedy created and produced by Warner 

Bros Television and Chuck Lorre Productions. Also, one of the reasons why the 

writer is interested in analyzing the sitcom since it won the best comedy series 

TCA award in August 2009, and is honored as “the best situation comedy after 

Friends (Hu, 2013: 5). 

In addition, the writer chose The Big Bang Theory as the object of research since there are 

a lot humor that are formed and only can be understood if the audience know the context 

of the humor. In this case, it would be very great if the audience know about how the 

process of humor that are produced by the characters in the sitcom of The Big Bang 

Theory. However, in order to understand the context, the writer believes that the 

pragmatic approach is a proper method to analyze linguistic phenomenon such humor. 

Since pragmatic is the study of language use, thus human interaction is needed so that the 

interplay between meaning and context during communication can be applied (Gauché, 

2017: 12).  

Therefore, the writer also finds out that in the pragmatic methods, one of the theories that 

can be used in order to analyze the process of humor is by applying relevance theory. 

Sperber & Wilson (1995) define “relevance” in terms of contextual effect and processing 

effort. The goal of relevance theory is to explain how a hearer infers a speaker's meaning 

on the basis of the evidence provided (Minewaki et al, 2005: 1).  

Hence, in this paper, a relevance theory will be employed in studying the creation 

and appreciation of humor. The theory is developed on the basis of 

communication and cognition. Although Relevance theory is not specially 
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designed to study humor, but it has been proved a very efficient framework to 

study humor, as a special kind of communication (Oyancha, 2015: 6). In that case, 

the writer analyses the process of humor mechanism used in The Big Bang Theory (on the 

season 12) by applying the relevance theory. 

 

1.2 Research Question  

Based on the background of research above, the writer formulates the research 

question into: 

1. How are the mechanism of humor from the perspective of cognition and 

communication that are used in The Big Bang Theory (season 12)? 

 

1.3 Research Objective 

Regarding to the research question, the purpose of this research is to describe the 

mechanism of humor based on the perspective of cognition and communication 

that are used in The Big Bang Theory (season 12). 

 

1.4 Uses of Research 

1.4.1 Theoretical Use 

Theoretically, this research gives information for the readers about pragmatics 

especially relevance theory by Sperber and Wilson (1995). Also, the writer hopes 

that this research further can be used as the references for the next researcher who 

are interested in conducting the similar topic that is related to humor and 

relevance theory. 
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1.4.2 Practical Use 

Practically, the writer hopes that this research is able to help readers to understand 

humor that are commonly presented by the characters in the TV series or sitcom 

(Situational Comedy) so that common people who are lack of knowledge about 

humor, can understand more about the mechanism of humor presented by the 

speakers. Further, hopefully this research can help readers to know more about the 

important of learn linguistic in the aspect of pragmatics. 

 

1.5 Scope of Research 

The sitcom of The Big Bang Theory has so many seasons and episodes, however, 

the writer only focuses in limiting the object of research into season 12 (which 

consists of 22 episodes) of this sitcom since it is the latest season of The Big Bang 

Theory. Furthermore, the writer also only discussing the mechanism of humors in 

the sitcom by using the relevance theory by Sperber & Wilson (S&W) (1995). 
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